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Summary : SUPERCEED (M) Sdn Bhd has launched its integrated concept of a Virtual
Contact Centre. The Virtual Contact Centre allows for cost savings as there is virtually
noCAPEX involved. The company’s target market are SMEs, MNCs, telcos and BPO
companies. The company plans to expand its operations to Singapore, Hong Kong, China,
South Korea, Australia and New Zealand in the near future.



